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Survey Objectives & Methodology

• Objectives
– Measure impact of economic downturn on stakeholders in wide 

format print market
– Understand operational and selling strategies employed to deal 

with downturn
– Determine outlook for recovery
– Develop comparable data in different regions

• Methodology
– Electronic surveys
– Worldwide (English) & Mexico (Spanish)
– July 2009



Are you engaged in wide format printing as 
a printer, manufacturer, reseller or other?

Source: InfoTrends/FESPA Economic Survey 2009

N = 320

Printer
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10%



Do you believe that there has been a recent 
economic downturn that has impacted many 
businesses, including wide format printing?

Source: InfoTrends/FESPA Economic Survey 2009

N = 320
Yes
88%

No
12%



How much has the economic downturn 
impacted your business?

Source: InfoTrends/FESPA Economic Survey 2009

Mean = 16%
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How much has the economic downturn 
impacted your business?
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Mean =     16% 14% 17%



Have you developed any 
production/operational strategies to help you 

compensate with this loss of business?

Source: InfoTrends/FESPA Economic Survey 2009

N = 320
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Have you developed any 
production/operational strategies to help you 

compensate with this loss of business?

Source: InfoTrends/FESPA Economic Survey 2009
N =       154 54 80



What production/operational strategies have you 
developed to help you compensate with this loss of 

business? Printers

Source: InfoTrends/FESPA Economic Survey 2009
N =       108
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We’re doing more textile printing (higher margin business)

We’ve started doing our own printer servicing (dropped
maintenance plan)

We’re moving to more flatbed printing (save on labor cost)

We’ve started using lower-priced (non OEM-brand) ink

We’ve started using more lower-priced media

We’ve adopted more sustainable production strategies
(lower waste disposal costs)
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We have reduced staff hours

We have hired more sales people

We have forced pay reductions

We have had layoffs

We have reconfigured sales incentives to stimulate our
sales force

We have reduced production capacity

We have added products to our portfolio

We have streamlined our product line

What production/operational strategies have you 
developed to help you compensate with this loss of 

business? Manufacturers & Resellers

Source: InfoTrends/FESPA Economic Survey 2009
N =    41



Have you developed any selling strategies 
to help you compensate for this loss of 

business?

Source: InfoTrends/FESPA Economic Survey 2009

N = 320
Yes
81%

No
19%
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We’re using “sustainability” as a service differentiator

We’ve otherwise re-assigned our sales force

We’ve hired a dedicated sales force

We’re really going after our competitors with strong sales
and marketing initiatives

We’re discounting and cutting prices to match aggressive
pricing that is available elsewhere

We have been more aggressive with financing and
payment terms

We have been more aggressively marketing with rebates
and price promotions

We’re getting our sales force to focus on key market
segments

What selling strategies have you 
developed? Printers

Source: InfoTrends/FESPA Economic Survey 2009

N = 109
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We have been more
aggressive and flexible with

financing and payment terms

We have been more
aggressively marketing with

rebates and price
promotions

We have made changes
within our sales/go-to-market

strategy

What selling strategies have you 
developed? Manufacturers & Resellers

Source: InfoTrends/FESPA Economic Survey 2009

N = 41



When do you expect the wide format digital 
printing market to return to its higher levels?

Source: InfoTrends/FESPA Economic Survey 2009
N = 320
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Beyond 2010
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Do you think you are well positioned to take 
advantage of the conditions if the market 

rebounds?

Source: InfoTrends/FESPA Economic Survey 2009
N = 320
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Conclusions

• Economic downturn has had a significant 
impact on worldwide wide format market

• Stakeholders have been actively adopting 
operational and selling strategies to offset 
declines

• Rebound is anticipated for 2010 and 
stakeholders believe they are well 
positioned to take advantage of it.


