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WELCOME...

The FESPA Print Census is the largest worldwide print research

project which collects and shares market intelligence.

Graeme Richardson-Locke

Head of Associations
and Technical Lead,

FESPA

The Census was introduced
back in 2015 and continues

to be updated with the aim

to share an up-to-date view

of market conditions as
experienced by speciality
printers which in turn helps
printers sustain and grow their
business.

It is designed to share insightful
findings to help printers make informed

decisions. Our research focuses on how these

businesses view the future, which opportunities they are adopting,
what challenges they face, and how they are planning for growth
and development.

The data is collected with the support of FESPA’s Association
network and analysed in partnership with InfoTrends, a division of
Keypoint Intelligence.

This edition of the FESPA Print Census is the largest one yet, with a

total of 1,778 responses from over 120 countries with respondents
including sign and display businesses, screen printers, commercial
printers, textile and garment printing specialists and packaging
printers. This year, we have also included additional questions
around Sustainability and Personalisation which are areas of
particular interest.

The data shows a positive outlook with a forward-looking view to
satisfy new customer demands. The survey shows a keen interest
in print buyers requesting environmentally friendly products,
practices, or both, and a strong demand for faster turnarounds,
more versioning/personalisation, and shorter print runs as you will
see from our Key Trends Report.

As in 2018, we have distilled six key trends from the data, which
the research shows to be shaping the industry over the next

few years. Read on to discover these trends and some of the
stand-out statistics from the Census. They offer valuable
insight into the fast-changing world of speciality print in
2023 and beyond.

Christophe Aussenac
FESPA President

As FESPA’s President and a print business owner
| want to extend our gratitude to all who have
contributed to this research. Our Association
members and their communities along with the
wider participants have provided insight that is
useful to us all.

Understanding the trends affecting our futures
informs where we find business opportunities
and how we can mitigate risk. It is clear to me that
increased transparency and accountability of our
social and environmental impacts goes hand-in-
hand with wealth generation.

We hope you find the results useful and informative.

B FESPA



KEY HIGHLIGHTS

OVERALL

The FESPA Print Census is ever-expanding and
includes a wide variety of industry segments.
Although some of the key trends that we observed
are common across all industry segments, others are
more industry specific. Here are some of the major
trends that we observed during this year’s survey:

1. PSP revenues are increasing: Despite the challenges
brought about by the pandemic, the printing market has
shown resilience and has experienced growth in many
segments. While the industry is certainly not without its
challenges, Print Service Provider(s) reported a 7% average
revenue increase across all the categories surveyed since
the 2018 FESPA census report. In 2018, the mean annual
revenue was reported as €4.4m. In 2023 the mean annual
revenue was €4.7m, showing a €330k annual increase
from 2018-2023 regardless of the economic impact of the
pandemic. There are still challenges ahead (such as
ongoing supply chain disruptions and inflationary
pressures) that may impact the industry’s growth, but
overall, the industry is adapting to the changing landscape
and finding new opportunities for growth.

. Digital printing investments are accelerating: This is
primarily due to a focus on enhancing image quality,
reducing costs, and a desire to grow by entering new
market segments.

. Investments in environmentally friendly products and
processes are on the rise: The demand among print
customers for eco-friendly products only continues to
grow. Specifically, 72% of print buyers are seeking
products that are environmentally friendly, are produced
using sustainable practices, or both. Despite the fact that
these types of investments can be costly, 70% of the
respondents were able to maintain their current pricing
without experiencing any negative impact on sales.

. Customer demands are driving the market: The industry
is being propelled by the increasing desire for quicker
turnaround times, more personalisation and versioning
options, and shorter print runs. To meet these demands,
Print Service Providers are turning to technology that can
streamline production and provide application flexibility for
short and long runs.

. Print Service Providers are cautiously optimistic about
the future: The majority of survey respondents in the
survey expressed a high level of optimism regarding the
future of their business, even though they only felt
moderately optimistic about the industries they cater to.
This perspective is understandable since 51% of those
surveyed serve both B2B and B2C structures. Fortunately,
printers have a broad and varied client base covering all
verticals, providing stability in a volatile market.
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GRAPHICS AND SIGNAGE

« About 70% of graphics/signage firms that own screen-
printing equipment also own wide format equipment.
Another 15% plan to invest soon.

» We are seeing a continued shift in durable ink use
from solvent-based technology to UV curable, latex,
and sublimation.

- Common sign & display applications such as banners, signs,
and billboards remain a strong base for the business today.
Applications that will likely represent areas of growth in the
future include interior décor, point-of-purchase displays,
and vehicle graphics.

« Over two-thirds (68%) of graphics/signage respondents
consider the exploration of new applications that appeal
to new markets as extremely important to the future of
their businesses.

TEXTILE/DIRECT-TO-GARMENT

- Current and future applications for textile printers are
focused on garments where the benefits of digital printing
(e.g., time to market, creativity, and customisation) are driving
continued adoption. About 45% of textile respondents
already had digital direct-to-gakment equipment and another
29% were planning to invest:

- The most commoniy@iowned textile printing equipment
included wide format sublimation inkjet transfer printers, wide
format pigment inkjet printers;and screen-printing equipment.

« A strong majority of textile respondents reported regularly
producing textiles for apparel. Textiles for home design or
white goods were also common.

» The most popular direct-to-garment equipment among
textile respondents included heat transfer presses (61%)
and commercial DTG printers (48%).

INDUSTRIAL

« About a third of industrial respondents were already using
screen-printing equipment for industrial print applications
at their companies. Another 14% were planning to invest.

-« Among industrial respondents that owned screen-printing
equipment, the most commonly printed items included
control panels (38%), nameplates (33%), and industrial
product marking (31%).

« 63% of industrial respondents with screen-printing
equipment also owned wide format equipment, while 14%
were planning to invest in wide format in the near term.




REVENUES INCREASE

2023

Mean Revenues have increased 6% since 2018

€330k increase

€4.7m

ANNUAL REVENUE FOR
PRINTING (2018 VS. 2023)

What are your company’s annual

revenues for printing and related

services? (Mean in €Millions)

B under €500K B e5.0Mto €19.9M
€500K to €999K €20.0M or more

B €1.0Mto €1.9M Don’t know

B c20Mto €4.9Mm

Base: 2018 Total Respondents Except Packaging and Labels
/2023 All Respondents

Source: FESPA Worldwide Print Census Reports 2018 (N=1,405) 2023 (N=1,778)

Means: €4.4 Million Means: €4.7 Million

SUSTAINABILITY DEMAND CONTINUES

72% of print buyers are requesting 70% of print service providers can
environmentally friendly products, address sustainability demands
practices, or both without raising prices

REQUESTED SUSTAINABILITY INITIATIVES

Which of the following best describes the type of sustainability your customers are requesting?
B Sustainable products B Sustainable manufacturing B Both None of the above

100% 1

27% 26% 29% 27% 20%

80% 1
60% -
40% 1

20% A

0% —

Total (N=1,778) Graphics (N=1,093) Signage (N=455) Textile (N=420) Industrial (N=245)

Base: Total Respondents | FESPA Worldwide Print Census Reports
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IMPACT OF ENVIRONMENTAL STRATEGY

How has your environmental strategy affected your business?

. Maintained current pricing; no impact on sales . Raised pricing; no impact on sales . Raised pricing; will recoup in 2-4 years

Total (N=1,778) Graphics (N=1,093) Signage (N=455) Textile (N=420) Industrial (N=245)

Base: Total Respondents
FESPA Worldwide Print Census Reports

CUSTOMER DEMAND DRIVES THE MARKET

Demand for Faster Turnarounds, More
— Versioning/Personalisation, and Shorter
— Print Runs continue to drive the market

CHANGES IN CLIENT DEMANDS

How are client demands for the following changing over time? M Increasing [l Staying the Same [l Decreasing

Demand for faster turnaround 67% 30% 3%

Demand for shorter runs 58% 38% 4%

Demand for more versioning/personalisation 56% 40% 5%

Demand for just-in-time requirements 54% 42% 4%

Demand for delivery to the point of need 52% 45% 4%

Integration with online media such as QR codes 46% 45% 8%

Demand for online ordering/web-to-print 44% 49% 7%

Sustainable credentials (certification) 42% 49% 9%

Demand for more integration with other marketing 39% 55% 6%

Demand for more complex logistics requirements c1:$79 54% 8%
0% 20% 40% 60% 80% 100%

N =1,778 Total Respondents | Source: 2023 FESPA Worldwide Print Census
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TOP THREE WIDE FORMAT PURCHASING PLANS

CHANGES IN CLIENT DEMANDS Eco-solvent Inkjet 18%

UV-curable Inkjet (hybrid or flatbed) 27%

How are client demands for the following changing over time? Finishing — contour cut (CNC) cutter 17%

UV-curable Inkjet (hybrid or flatbed) 27%

Eco-solvent Inkjet 18%
Finishing — contour cut (CNC) cutter 17%
Resin/Latex inkjet 14%
Transfer dye sublimation inkjet 14%
UV-curable Inkjet (roll to roll) 13%
Finishing — laminator 12%
Solvent inkjet 12%
Aqueous inkjet 1%
Thermal transfer 1%
Direct dye sublimation inkjet 1%
Textile inks (sublimation, reactive, acid, disperse) 10%
Finishing - straight line cutter 8%
Finishing — specialist (e.g., Eyelet maker) 5%
Electrostatic 2%
Other 4%
No Plans to Purchase 22%

0% 10% 20%

30%

N = 201 Graphics/Signage Respondents that own screen-printing and wide format equipment Multiple Responses Permitted

Source: 2023 FESPA Worldwide Print Census

TOP THREE OBJECTIVES BEHIND
NEW TECHNOLOGICAL INVESTMENTS

RATIONALE BEHIND TECHNOLOGICAL INVESTMENTS Enter new markets with new offerings 55%

Enhance Print Quality 53%
Reduce Unit Cost 52%

What are the reasons behind your planned technological investments?

B To enter new markets with new offerings [l To reduce unit cost Bl To improve speed of output capacity

To enhance print quality To increase capacity . To improve speed of output capacity

60% 1

LY 510, 52%

40%

20%

0%
Total (N=1,778) Graphics (N=1,093) Signage (N=455) Textile (N=420) Industrial (N=245)

Base: Total Respondents; Multiple Responses Permitted | Source: 2023 FESPA Worldwide Print Census
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BUSINESS AND INDUSTRY OUTLOOK

51% of Print Service Provider(s) sell both B2B and B2C
PSP are cautiously optimistic about their future and the future of industries they serve

y S

BUSINESS MODEL

How would you describe your place in the market when thinking about your business model?

Bl We sell combination of B2B and B2C [l We sell only business to business [l We sell only to customers/consumers

We are an in-plant printer . Other

100% 1 3%

80% A

60% -

40% A

20% -

0% -

Total (N=1,778) Graphics (N=1,093) Signage (N=455) Textile (N=420) Industrial (N=245)

Base: Total Respondents | Source: 2023 FESPA Worldwide Print Census

OPTIMISM ABOUT INDUSTRY AND BUSINESS

How optimistic are you about the future of the industry you serve/your own business?

B Notatall

B slightly
Neutral

B rairly

Very

40%

Total Industry Own Business

N =1,778 Total Respondents | Source: 2023 FESPA Worldwide Print Census

THE ‘VERY/FAIRLY’ OPTIMISTIC RESULTS REGARDING THE FUTURE
OF THE INDUSTRY YOU SERVE/YOUR OWN BUSINESS IN 2023

How optimistic are you about the future of the industry you serve/your own business?

B Overallindustry [l Own Business

Respondents that are Fairly/Very Optimistic

0% 20% 40% 60% 80%

Base: Total Respondents | Source: FESPA Worldwide Print Census Ongoing Research

EXECUTIVE SUMMARY 2023



B FESPA

profit for purpose

FESPA Ltd

Holmbury

The Dorking Business Park
Station Road

Dorking

Surrey

RH4 1HJ

United Kingdom

T. +44 (0)1737 240788
W: www.fespa.com
E: info@fespa.com




